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Abstract

Title: Perceptions and understanding of Neighboring Countries’ Stakeholders

toward Thailand
Keywords: Perceptions, Understanding, Knowledge, stakeholders, Thailand

This research studies and analyzes perceptions and understanding of the stakeholders
in Union of Myanmar, Lao People’'s Democratic Republic, Socialist Republic of Vietham and
Kingdom of Cambodia toward Thailand. This research studies the stakeholders in three groups;
media, business and social society. And use qualitative research method and survey research
method, including in-depth interview, group interview, content analysis, questionnaire and
observations in research process.

The results from analysis, the stakeholders such as media, business and social society

have perceptions and understanding toward Thailand in positive. Union of Myanmar Owing to

many Myanmar labors work in Thailand and abound of Myanmar investors do a business with
Thailand so in their perceptions Thailand is the land of occasions to do the business. The media
in Myanmar prudently presents the news about Thailand and avoid presenting the news that
sensitive for Thai-Myanmar relation. Myanmar divides domestic and international politic clearly.

That is the way of Myanmar doing the diplomacy. Lao People’'s Democratic Republic The

government of Lao PDR., regulates the media intensely and the media in Lao PDR. presents the
news about Thailand in positive. In the other hand, on freelance media such as internet, many
Lao people express their negative opinion about Thailand. In 2010, Laos holds the celebration

of the 450th anniversary of Vientiane proclamation as the national capital and builds statue of

Chao Anou, that is the cause of hotly criticize Thailand. Socialist Republic of Vietnam Media and
Vietnamese people have good attitude toward Thailand. Although Thailand and Vietnam have
some bias which is the result from the scar in the history but now it's easy for Vietnamese to
reach the news about Thailand, especially from internet. It make Vietnamese know and more
understanding about Thailand. In the eyes of Vietnamese, Thailand is the second country which
has close relation with Vietnam, have many interesting places for holiday and have beautiful

culture. Kingdom of Cambodia Cambodian businessman and retail merchants have good

perceptions toward Thailand. Thai products are more favored in Vietnam. Both of businessman
and retail merchants would like to see Thailand and Vietnam reconcile each other for the

economy of the two countries.



