Abstract

This research entitled “Halal Food Business Opportunities and Approach to Access
Indonesian Market” aims to study opportunities and market access strategies for Halal market in
Indonesia and to propose appropriate policies and identifying strategies for Thai Halal food
business and products accessible to Indonesian market. The research revealed that Thailand is one
among others competitive countries, which has more opportunities and advantages in Indonesian
market as benefits from mutual agreements and co operations in both bilateral and regional level.
Moreover, the variety of Thai Halal products are demanded and preferred by Indonesian
Consumers. However, there are still some problems and obstacles for the promotion of Thai Halal
food and market access to Indonesia, caused by internal and external factors. Internal factors
consist of; the lack of credibility among Indonesian consumer and certifying body, most of Thai
entrepreneur are practicing only as original equipment manufacturer or OEM and lack of
knowledge about Halal affairs and Halal food in Indonesian market. The external factors are
problems of Indonesian infrastructure, non tariff trade barriers, complicated procedures of import,
trade laws and regulations are complex and often change in time, logistic problems and limitation
of sea-ports. After completing SWOT analysis, then identifying national and organizational
strategies for sustainable development of Halal food. National strategies consists of 1) review
national Halal strategy and set up permanent office to control and supervise Halal strategy 2)
encourage entrepreneur for the investment in halal food product with the formation of Thai-
Indonesia Industrial Estate 3) organizing Thai Halal Trade Fair in Indonesia 4) extend
cooperation between Thailand and Indonesia’s certifying body in terms of Halal science and
technology collaborations 5) motivate, promote and support Thai businesses specializing in
marketing and branding to create Thai’s brand names. For the organizational strategies consists of
1) demonstrate a clear knowledge and understandings of Halal affair and halal market to public,
business and religious organizations concerns 2) promote Halal inter-organizational collaboration
among IMT-GT members to work together for the development of common Halal standard
3) rivise Thai’s Halal standard system in accordance with international standards 4) Set up Halal

Entrepreneur Association.

Keywords: Opportunity, Approach, Market Access, Indonesia



Au A v Y a a A A 2 g
NUITYEI “Tomauazgnemsgaainvedgsneeivisaatalusulaiume” duiu
Aav A dydw = A = o 4 Y 1 a [ 4
NUIFUNNY WInglszasaas 1. ieany e TomauaznagnsnsgaaInveInanda
a a A Y a A da! A Y] @
g1a10 InolunaiadulafiGelllsz@nTomuniu 2. enaermuInmsiaLagaiuayu
§3nv01MIIaIa1n Ing laemnized19agInavuIANaNIazYLIAGDN (SMEs) Tnianuaisaluns
| -Y) a ==} da@’ A a J Y A 4 v
piavuluaaialszmadulati@oninyu 3. iesdusutaz I zrveyandulse lexicuone
] [ 9 d‘ 9 o o 4 a
nisnumasguaziilsznouns melslszneumsmuuanlouisuazmruanagnigsneeImisen
o a a
ana' lnelieansoanaramlse Temivaz Tomannaaadum lullszmeasu Iatime
Ao 1 A1 a a A A 3
Nan13I9eNuI Juussandsamanaaqudionmisaatanin i luaaiaduTathde Inedlu
té =1 1 [ d‘ 9 d‘ g o’:é [ [ g./ [
i lulszmeai Temanerauin antfaveluiseatennasnoolss Tesuaganuuaznunaluszay
a 1 a = ko a 9 v I Ay
QUMALAZIZAUNINA UENIINUY FuAio1Isalala Inedilinnurainnaieuidesnisues
Y a a a A ] I 1 A a o J Y a A A
AU TnaluduTatlide ed19lsnaw lumsduaiundanusioniisaiata lnodigaaindulailide
% = 1 d[ =) g‘/ (%3 (% o u U
ganatyriazglassnegnaaunis sunannnaddemelunazateneuen disuiladenialy
4 [V ~ " Yo A 4 2 v Y a ' o
wulaun Jymasieraraves Ine lilasuanudeiuniluszaudus Tnataz niieaususes
A A A 9 1 "o & Yo 9 a 9 9 4
granavesdulatide dusznoums InediulvgduiludsusamdanaznannuianudilaluGes
a a a A 1 [ g’; 9 1
nImMseaanazaanoIseaaou latiide daudavenieueniiulaun Jyiszuuasisyllaa
4 49’ a A A Y A 19 1 = H o Y Ao Y
waz Taseadenugvvesdu IafiFe uiasnisnemsad lulsmd duaeumsindidudounas
= Y A d' 1 g Y ' o 1A o 9
ngIzsunansmnimslasuuilastesass uazdyriaiunsvuatazmnnaniForiuin
auM
Y A 9 A 1 o Aa 1 A 1 4 a
puanud lfgiae 1. msadiunsovienusiasuazauianioszninesansyaay
a i o 1 a o I
sulafiFonsimiinguaniniserata 2. dSulgeszuvwasgiveraavesIneliiiulila
wAsgIuang 3. a1usegaly duasy nazmivayuldingsne lnelsermydumsaaiaad e
a Y 1 a Y [ Z’, Y Y 1 a Yy a a
auaniluvesInsuazauaiuliimstaasauaudieiiseraia 4. auaiuliinaliaugaainnssy
prnsaana Ingludulatide 5. Imirenuivaasenlumsauaiulinnuiineanuemiseraa

nazanAsgIUaIIALNUszNeuMs LAz 6. WAsz DD MTeyasaaNnTeUAqUaNan





